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Pfizer Brings You — Broadway Musical “FAME”
Starts Wave of School-Themed Musicals
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Entertaining dancing and singing numbers
Moving stories and character development
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A classic Broadway musical FAME that has been influencing two generations in
the West, and succeeded in both Broadway and the West End, now finally arrives in
China. A national tour of FAME will take place in several cities in China in the end of
this year. After the success of 42" Street and AIDA, this is the third show Nederlander
Worldwide Entertainment brought to China.
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Pfizer, as the Exclusive Title Sponsor of Fame: The Musical China Tour, is
dedicated to bring this family-friendly Broadway Musical to China, and present this show
to all the Chinese Broadway fans. In addition, Continental Airline, as the Exclusive
Airline Sponsor of this tour, will fly the whole cast and crew to China directly from New
York City, and together with HSBC, the Exclusive Financial Service Sponsors of Fame
China Tour, to bring the best of Broadway to China.
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A uniquely American saga, the story of FAME follows the ups and downs, trials
and tribulations and laughter and tears of gifted young high school students who learn
that true “fame” must be earned one song and one dance step at a time, but whose
rewards will allow you to “live forever.”
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Popular Teen School Theme
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Recently, school-themed stories starring teen idols become more and more
popular both on screen and on stage. Taiwanese teen soap opera “Meteor Garden”,
American teen movie series “High School Musical” and the musical under the same title
have all been proven a huge success. After the success of High School Musical in
Shanghai, FAME will definitely bring on another wave of school-themed teen drama.
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Pursuing your dreams—a timeless theme
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FAME is a story about dreams. Pursuing one’s dreams is a classic theme that

never ages. From ancient time China to nowadays, young people study hard, trying to
succeed by getting better scores, getting into better schools, studying aboard, or they try
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to get famous by taking part in talent shows, etc. Everyone has/had a dream, and
tries/tried to pursue it when they are/were young and energetic. Years later, some might
succeed, some might regret the lost times, but they all miss the good old days, when
pursuing dreams was the only thing that mattered. This is why it’s a timeless theme.
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FAME, the movie, as an Academy Award winner, was one of the most influential
movies in the 80°. Precede its success, the television show, reality show as well as the
musical all made big hits in both America and Europe, and later on even became a
cultural landmark that was part of two generation’s collective memories. This year,
MGM released a revival of the film, which again proved the timeless charm of FAME.
The release date is right before FAME’s tour in China, and we believe this coincidence
will be a colorful stoke on the already glamour FAME picture.
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About Pfizer — Exclusive Title Sponsor of Fame: The Musical
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As the world largest and leading biopharmaceutical company, Pfizer applies
science and its global resources to improve health and well-being at every stage of life.
Pfizer strives to set the standard for quality, safety and value in the discovery,
development and manufacturing of medicines for people and animals. Pfizer’s diversified
global health care portfolio includes human and animal biologic and small molecule
medicines and vaccines, as well as nutritional products and many of the world's best-



known consumer products. Every day, Pfizer colleagues work across developed and
emerging markets to advance wellness, prevention, treatments and cures that challenge
the most feared diseases of our time. Consistent with the responsibility as the world's
leading biopharmaceutical company, Pfizer also collaborates with health care providers,
governments and local communities to support and expand access to reliable, affordable
health care around the world. For more than 160 years, Pfizer has worked to make a
difference for all who rely on it.

In China, Pfizer's mission is to meet the diverse medical needs of the country's 1.3
billion population in an innovative, socially responsible and commercially viable manner.
Pfizer offers a broad portfolio of innovative medicines, actively partnering with
healthcare providers, academics, and authorities to serve Chinese patients and to support
the rapid development of the country's healthcare system.
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Pfizer Brings You — Fame: The Musical
5 Major Highlights of the Show:

— &8, 15THRERAES:

Classic! Winner of 15 major awards
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Fame, the Musical was based on the 1980 movie under the same title which was a
big hit among the young people. Not only did it start the whole genre of teen drama in the
West, but also it’s a classic that doesn’t age over the years. After the movie became a
huge box office hit, the adapted versions and the movie itself won two Oscars, four
Golden Globe, nine Emmy’s and two Olivier Awards. In England, Fame, the musical was
a lasting hit on the West End, its accumulated revenue by the end of 2006 was
56,000,000 Pound. The theme song “Fame” was adapted into several different versions,
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and became big hits all over the world. Fame is a teen drama that’s not only popular
among teenagers, but also is a timeless classic that attracts audiences of all age groups.

Entertaining! All kinds of performing arts forms
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FAME, the musical is known for its exciting music and dance, however, besides
pop hits, it also brings a big variety of all kinds of performing arts forms onto the stage.
Just as the Variety review comments, “a lively and entertaining show!”
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Students from the Performing Arts School must be able to master all kinds of arts
forms, such as acting, vocal, dance and instrument. And as a musical that portraits them,
actors will show audiences all kinds of talent. In Fame, you can see the audition where
the students show the teachers their various talents, their classes, students practicing and
preparing for their graduation show. It’s like a backstage tour of a talent factory.
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Educational! A textbook of young people pursuing dreams
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Fame is about what young people do after they go beyond their limits, to adapt
themselves to the world outside, and to pursue their dreams. They undergo the most
important stage of their life during the time they spend in the Performing Arts School,
and grow through the pain and joy, and finally understand what FAME means.
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Nowadays, when talent shows like “Super Girls” become a profound influence on
young people’s world view, some of them get obsessed with the over night fame, and
lose their grab of the real world. In this sense, FAME is a good lesson to them, because it
reminds you what it takes to succeed, to make your dream true. It will have a profoundly
positive influence on young people.
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Realistic! Based on a true story
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Fame is not a story that comes out from nowhere. The story of FAME is based on
the hard-working students who were hand-selected to attend the Fiorella H. La Guardia
High School for Music and the Performing Arts in New York City, the first government-
funded school for the arts in the United States where the tuition is free and admission is
determined solely on talent. Native New Yorker De Silva saw an opportunity to create a
story about these group of spicy, raw and pent-up talents of urban youth. He has been
quoted as saying: “I always believed that in an ideal society, having the opportunity to
get out of your neighborhood or ghetto and to go to a specialized school to study
something that you are good at . . . offers the greatest preparation for the competitive
world we live in.” De Silva committed his thoughts and ideas to paper to create the idea
for FAME, and in the progress developed one of the most unique contemporary
American classics to earn accolades on the screen, television and stage.
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International! Toured over 25 countries all over the world

(BRI WA A (RIS A AR il rh A s A e 22 B X v e o Rl SR
MR AR R A LR BSAT I 22 BRI i, el el SRl R A



G2 mron—nesn
®

e EEE . AR AFE. RmOOR. BRI, R E DL ORI SR AT T
B, FHFHREEEAY . SwERZE. HA, md, It ##Ew. BeE. SBPEE.
MR ZAImh, KR ZF2E. BPHEEHE. K. MR DA IT 7K
RSEI7E . 2008 4FS, 36 ERAEAR 2wk 5 b v Jexk il B AL F R T (44
V) B ST, AR RS AR B R R, I E A . ANFERIE R . ASE TR
5, AERA T RIRE I S

Fame is one the most extensively-toured musicals. Because its international style
and theme, it toured in Australia, Denmark, Japan, Korea, Norway, Switzerland, South
Africa, Germany, Italy, Finland, Estonia and the Czech Republic. In 2008, Nederlander
Worldwide Entertainment worked with Central Academy of Drama in Beijing, and
produced a mandarin version of Fame, which was well received. Different countries,
different languages, the charm stays the same.
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De Silva dreams of FAME being done in every language. "Every time is
different" says De Silva, "In the theatre once you have created the blueprint, it continues
to evolve. It's a living breathing thing. When the graduating class sings the anthem 'Bring
on Tomorrow' audiences are truly stirred, leaving the theatre with the message 'we can
make a difference'." Now FAME, the musical finally lands in China, and it will bring on
the same profound feeling to the Chinese audience, and let them believe that they can
also make a difference.
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